
 
 
 

 
ACME CURRICULUM STANDARD AND EVALUATION PROCEDURE 

 
Title:      
 
Creator:   
 
Format:   
 
Length:  
 
Intended Audience:  
 
Cost:   
 
 
Standard #1: FUNDED through independent means with no direct financial support from 
transnational media conglomerates. 
 
 
 
 
 
 
 
Standard #2: FREE OF unexamined commercial product placements. 
 
 
 
 
 
 
 
Standard #3: CONTAIN supporting curricula resources – questions and answers, pre and post-
viewing activities, and/or background or supplemental materials for classroom and community 
educators. 
 
 
 
 
 
 
   
 
 
 
 



Standard #4: PROMOTE critical thinking through the application of various media literacy skills 
(access, analysis/questioning, evaluation, discussion, reflection.) 
 
 
 
 
 
 
 
Standard #5: FACILITATE active “hands-on” learning activities and independent media 
production (i.e. - writing, filmmaking, multimedia creation). Not applicable – though there is one 
“production” activity listed in the discussion guide, asking students to examine ads in gaming 
magazines and discuss them. 
 
 
 
 
 
 
 
Standard #6: ESPOUSE media-related activism in one’s school and/or community, encouraging 
students to move from “passive consumer” to “active citizen.” 
 
 
 
 
 
 
 
Standard #7: ADDRESS the positive/negative individual and societal effects – social, economic, 
cultural, political, psychological, spiritual, environmental – of media consumption. 
 
 
 
 
 
 
 
Standard #8: EXPLORE the structural and societal implications of media’s creation, financing, 
and distribution. 
 
 
 
 
 
 
 
 
 



Standard #9: CHALLENGE the current corporately-owned Big Media status quo in a specific, 
documented, and fearless manner. 
 
  
 
 
 
 
 
Overall Quality of the Curriculum Material: 
 
 
 
 
 
 
 
 
 
 
 
 
 


	Title: Medios y remedios: La alfabetización de los medios de comunicación para la salud
	Creator: NMMLP, NM DOH
	Format: CD-ROM
	Length: N/A
	Intended Audience: Adolescents specifically, appropriate for educators, parents, adults 
	Cost: 
	Text14: The production of this educational material was funded by the New Mexico 
	Text15: Department of Health as well as the New Mexico Media Literacy Project - neither 
	Text16: of which receive direct financial support from media conglomerates.  
	Text17: 
	Text18: The CD-ROM contains multiple ads or commercials; however, all are intended to 
	Text19: be used for educational purposes.  All material was examined carefully and 
	Text20: selected for its specific content or message to be used to demonstrate the ways 
	Text21: in which media literacy skills could be applied to interpret and respond to the various commercial messages.
	Text22: The CD-ROM contains a very thorough introduction to what media literacy is in the
	Text23: context of a person’s overall health.  The explanation of the goals the curricula 
	Text24: intend to meet, including what audience to address, and the importance of the six 
	Text25: categories of health that are presented is very clear and succinct.  The introduction provides a bilingual overview of how to apply media literacy, what to look for, what types of questions to ask oneself as well as the makers of the particular media.  This section enables both the students and educators involved to engage in critical thinking discussions or topics that may relate more directly to the particular student/community body.    Each section on health contains questions in both Spanish and English that pertain to the media presented; however, I was unable to access them just for viewing purposes and I was also unable to print the material using the option on the screen.  
	Text26: critical thinking and modeling how to use media literacy skills.  The material draws
	Text27:  from a wide variety of cultural and social interests and contains both positive and 
	Text28: negative stereotypes of families, youth, women, men and lifestyles.  The examples are particularly important for young people, but could certainly be used to promote skills among older populations as well (i.e. parents, health workers, etc.)
	Text29: Not applicable – though there is one “production” activity listed in the discussion 
	Text30: guide, asking students to examine ads in gaming magazines and discuss them.  
	Text31: Again, I was unable to access to supplemental questions, answers and activities. 
	Text32:  The introduction to media literacy in the beginning does suggest accompanying the CD-ROM with creative activities, but it does not explain them in depth since there are no specific media examples available at this feature.   
	Text33: Although I was unable to easily access the written materials for each piece of 
	Text34: media, the ads, commercials and statistics presented undoubtedly provide fuel 
	Text35: for discussing media literacy.  Most of the material is directed at young viewers or 
	Text36: is material to which young viewers can relate.  Many of the pieces selected portray strong stereotypes that provide an excellent forum for discussion of both the positive and negative influences of such stereotypes, how to respond to them and why such stereotypes exist.  Without being able to read the supplemental questions/discussion, I do not know how specific concerns and effects of media consumption are addressed in this curriculum.  The basic guide to media literacy in the beginning definitely poses questions that can be asked of each media and will address the underlying cultural, social, economic, etc. issues.
	Text37: See Standard #6
	Text38: 
	Text39: 
	Text40: 
	Text41: See Standard #6
	Text42: 
	Text43: 
	Text44: 
	Text48: presented in a “cool” perspective making the situation convincing and inspiring youth to respond using activism to the influences of corporate tobacco companies on youth.  The supplemental material should suggest ways in which youth can engage in such positive activism.    
	Text49: I do not know if others have experienced the same difficulty I did with 
	Text50: accessing/viewing/printing the questions/answers for each tab, but it certainly takes
	Text51: away from the overall depth of the curricula.  Realistically, and based on my 
	Text52: familiarity with other NMMLP resources, the supplemental print outs are often of 
	Text53: most use to the actual educator rather than the students.  The material prompts
	Text54: important questions and concepts, but is not essential for insuring that the media 
	Text55: used in the curricula are understood and effectively interpreted.    Overall, I think 
	Text56: the CD-ROM is very user-friendly (minus my glitch) and is a very valuable tool in that it is bilingual.  The material is appropriate for more than just young audiences and can be used among both native and non-native speakers.  The broad selection of media allows for many topics, aside from those that relate only to health, such as economics, societal structures, lifestyle, image, self (cultural) perception, etc.    
	Text255: Expanding on Standard #3, the material selected is very appropriate for promoting 
	Text46: where the youth are the ones relaying the message about tobacco advertisements
	Text45: The most effective example of media literacy activism is in the tobacco section 
	Text47:  and they are responding to the situation.  Their work is positive and they are 


