AIME ------------------------- > ACTION IN MEDIA EDUCATION 

ACME's monthly e-newsletter/June 2006 (#6)
Please circulate globally. We rely on electronic word of mouth.
To subscribe, please visit the ACME NEWS list:
http://www.acmecoalition.org/subscribe.cfm
BREAKING SUMMIT NEWS: "Good Night and Good Luck" actor David Strathairn (Edward R. Murrow) and Harvard University media and public health researcher Michael Rich to join in the ACME Summit festivities!

REGISTER NOW for ACME'S 3rd CONTINENTAL MEDIA EDUCATION SUMMIT!

OCTOBER 6-8, 2006 in BURLINGTON, VERMONT - Peak Foliage Leaf Peeping an added bonus! 
REGISTRATION IS OPEN for our third ACME continental Summit:

"Facing the Media Crisis: Media Education For Reform, Justice, and Democracy."

Register here: http://www.acmecoalition.org
FREE MULTIMEDIA EDUCATION RESOURCE PACKAGES for the first 300 REGISTRANTS!

EARLY BIRD REGISTRATION ENDS on FRIDAY, JULY 14, 2006.
TWENTY PLENARY and KEYNOTE SPEAKERS!
including citizen activist Diane Wilson, "Democracy Now's" Amy Goodman, independent actor David Strathairn, acclaimed writer Bill McKibben, U.S. Senate candidate Bernie Sanders, popular speaker Jean Kilbourne, author/teacher Robert Jensen, blogger Jerome Armstrong, hactivist Carrie McLaren, Net crusader Jeff Chester,  PR watchdog John Stauber, NMMLP founder Bob McCannon, Free Press executive director Josh Silver, "Project Censored's" Peter Phillips, community cable TV advocates Anthony Riddle and Lauren-Glenn Davitian, media and public health researchers Michael Rich and Doug Gentile, Prometheus Radio's Pete Tridesh, and Hollywood movie critic Sara Voorhees.

For a complete list of speakers and information about plenary talks, visit:
http://www.acmecoalition.org/page.cfm?ID=134
Plus FIFTY (!) INTERACTIVE "ACTION WORKSHOPS" taught by some of the continent's most engaging media educators! Ground-breaking independent film screenings, including the Media Education Foundation's newest film "Class Dismissed" and the Vermont premiere of the "2006 Media That Matters" film festival!
DOWNLOAD SUMMIT PROMOTIONAL POSTERS AT: 

http://www.acmecoalition.org/page.cfm?ID=134
We only have room for 500 attendees - Don't Delay! Register Today!
And please support our 2006 ACME Summit co-sponsors:

Champlain College at http://www.champlain.edu
Chelsea Green Press at http://www.chelseagreen.com
CCTV/Center for Media and Democracy at http://www.cctv.org/index.htm
Media Education Foundation at http://www.mediaed.org
MemeFILMS at http://www.memefilms.org
New Mexico Media Literacy Project at http://www.nmmlp.org
TV-B-Gone at http://www.tvbgone.com
Vermont Guardian at http://www.vermontguardian.com
Vermont Commons at http://www.vtcommons.org
-----------------------------------------------------------------------------------------------

ACME Seeks Qualified Board Member Nominations for the 2006-2008 Board Term!
Interested in helping lead the continent's leading independently-funded member-run media education coalition? 

Find out how to nominate yourself or someone else: http://www.acmecoalition.org.

Questions? Contact ACME Board president Rob Williams at robw@acmecoalition.org

------------------------------------------------------------------------------------------------

OUR MISSION:
ACME is a network of educators, students, health professionals, journalists, media-makers, parents, citizens joined as a member-supported, independent, nonprofit, continental educational coalition championing a three-part mission:


? 
Teaching K-adult media education: skills, knowledge, and activism.


? 
Championing independent media production and independent media voices.


? 
Democratizing our media system by supporting local media reform and justice efforts.

ACME is independently funded, run by teacher/citizen volunteers, and takes NO MONEY from Big Media corporations or their subsidiaries. 

ACME is a 501c3 organization. All donations and memberships are tax-deductible.

------------------------------------------------------------------------------------------------

OUR ACME E-CLASSROOM: Free DOWNLOADABLE RESOURCES

"Questioning Media: 10 Basic Media Education Principles"

"Teaching the Language of the Image: 24 Persuasive Techniques"

"Raising Media-Savvy Kids - A Guide for Parents and Caregivers"
"ACME Essential Resources - Annotated Guide"

"History of Media" timeline (with thanks to "Project Look Sharp")

The Orwell Project: Alternative and Independent News Sources

Download all of these resources for FREE at either

http://www.acmecoalition.org, or

http://www.acmecoalition.org/page.cfm?ID=84
----------------------------------------------------------------------------------------------

OUR ACME "MEDIA EDUCATION MONTHLY" RESOURCES

"Project Censored 2006" - FREE tool kit - for using "Project Censored 2006"in the classroom.
Co-sponsored by Sonoma State University's "Project Censored." Visit http://www.projectcensored.org for more information.

"All That I Can Be" - FREE study guide - to accompany this student-made documentary!
Co-sponsored by New York City's Educational Video Center (EVC). Visit http://www.evc.org for more information.

"Food For Thought" - FREE 24 page tool kit - Explore the connections between Big Media,

Big Food, and local and sustainable alternatives.

Co-sponsored by Rural Vermont. Visit http://www.ruralvermont.org for more information.

"Hijacking Catastrophe" - FREE study guide - for use with the Media Education Foundation's

provocative independently-produced film.
Co-sponsored by the Media Education Foundation. Visit http://www.mediaed.org for more information.

"Uncovered - The Truth About the Iraq War" - FREE study guide - for use with Robert Greenwald's film.
Co-sponsored by Robert Greenwald productions. Visit http://www.truthuncovered.com for more information.

"Wet Dreams and False Images" - examining representation of women in popular media.
Directed by Jesse Epstein. Find out more at http://www.newday.com/films/WetDreams.html.

Download all of these resources for FREE at http://www.acmecoalition.org
--------------------------------------------------------------------
OUR ACME CHAPTERS - START YOUR OWN! 

OUR 50% LOCAL MEMBER "DUES DIVIDEND" WILL SUPPORT YOU!
Visit ACMEBoston here: http://www.acmeboston.org
Visit ACMENor-Cal (Northern California) here: http://www.acme-norcal.org
Visit ACMEVermont here: http://www.acmevermont.org
With emerging ACME chapters in St. Louis, New Mexico, Colorado, Ohio, and New Hampshire.

Find out how to start your own ACME chapter here: 

http://www.acmecoalition.org/page.cfm?ID=31
Questions? Contact ACME national board president Rob Williams at robw@acmecoalition.org

---------------------------------------------------------------

OUR ACME BLOG

This month - ACME advisory board member Peter Phillips on news and corporate censorship!
----------------------------------------------------------------
OUR ACME SEARCHABLE DATABASES - SEEKING A RESOURCE?

For media and public health-related issues, visit our RESEARCH ENGINE at

http://www.acmecoalition.org/researchengine.cfm
For independent multimedia resources, search our MEDIA ENGINE 

by category at http://www.acmecoalition.org/mediaengine.cfm
These databases are constantly-evolving "works in progress!" 

Get involved! Submit your own resources! Contact us to help!
OUR ACME MEMBER/PARTNER NEWS, EVENTS AND INITIATIVES:

-------------------------------------------------------------

JOURNALISM SUMMIT!
MEDIA GIRAFFE DEMOCRACY/MEDIA SUMMIT ON

JOURNALISM/POLITICS/EDUCATION/TECH -- JUNE 29-JULY 1; 

SPECIAL BENEFITS FOR GROUPS OFFERED

Journalism and democracy are facing exciting crossroads.  This summer,

we'd like your organization's members to help figure out which directions

make sense. We think you can help understand and craft the future -- as a

participant and co-convener of a unique, multi-disciplinary event, June

29-July 1, 2006.  (See "How Your Group Can Benefit," below.)

The Media Giraffe Project is a non-profit, non-partisan research effort.

We are finding and spotlighting "media giraffes" -- above-the-crowd

individuals making innovative, sustainable use of media (old and new) to

foster participatory democracy and community.

We urge your membership's attendance at "Democracy and Independence:

Sharing News and Politics in a Connected World" set for June 29-July 1,

2006, at the University of Massachusetts Amherst. It's a combination

roundtable summit and think tank, workshop, conference . . . and

rendezvous. We're bringing together our prospective giraffes with thought

leaders, innovators and doers in media, politics, education and

technology.

These reporters, editors, bloggers, teachers, political strategists and

Internet technologists don't normally meet at the same time and place. So

when they do, we expect to hatch some exciting cross-disciplinary ideas.

Our summit goal is to unite individuals in media, politics, education and

technology in charting a future for journalism that sustains participatory

democracy and community. By scheduling between semesters (and incidentally

days before the 230th anniversary of our nation's Declaration of

Independence) we can handle up to 1,000 participants on a wired-and-WiFi

campus normally full of 23,000 students.

And we mean participants -- actively sharing ideas and best practices among

all attendees at the summit and, later, at outdoor, cultural and

recreational venues in rural, summer New England.  No lectures or

preaching by marquis names. This event is intended to bubble up new

ideas and new leadership and provide benefits for co-sponsoring groups.

Together, we will:

           -- Spotlight emerging business models and "above-the-crowd"

              leaders

           -- Bridge the gap between new and traditional media

           -- Examine the impact of new-media technologies on journalism

              and the "public sphere"

           -- Suggest and recommend changes in the financing and practice

              of journalism

           -- Create new networks of media innovators that bridge traditional

              barriers among journalism, education, politics and technology

           -- Push for outcomes in the form of fresh ideas and discussions

              of sustainability.

HOW YOUR GROUP CAN HELP

           1) INVITE YOUR MEMBERS: Please extend to your membership our

              invitation to this collaborative summit. Point them to:

              http://www.mediagiraffe.org/invite
           2) GET WITH THE PROGRAM: Offer a speaker, discussion leader,

              workshop or other event for inclusion. We'll provide

              rooms and scheduling as appropriate. Review the latest

              program at: http://www.mediagiraffe.org/program
           3) ADD TO THE MIX: Prepare white papers, audio, video, posts

              or other materials and add to our collaborative wiki,

              opening by April 1 at: http://www.mediagiraffe.org/wiki
HOW YOUR GROUP CAN BENEFIT

           1) OBTAIN FREE REGISTRATIONS -- For every four online

              registrants who put your group's discount code in the

              comments box, we will give your group one complementary

              registration to use as you wish.

           2) PIGGYBACK A MEETING -- Groups who register five or more

              participants may request at no charge a meeting room and

              audio-visual services for either Wednesday or Saturday

              afternoon, June 28 or July 1. Email:

                 conference@mediagiraffe.org  . . . for details.

           3) GAIN RECOGNITION -- By urging your members to attend,

              we will promote you as a collaborating sponsor and

              assign you a registration discount code.

WHAT YOU SHOULD DO NOW

To join this unique, important, challenging and fun effort, please email

conference@mediagiraffe.org immediately and tell us to add your group as a

collaborator.  Then email, call, mail and cajole your members to come join

us. Point them to:

                   http://www.mediagiraffe.org/invite
                   http://www.mediagiraffe.org/program
Thanks for helping rethink journalism and democracy and we'll see you on

June 29. We welcome your suggestions, by email or phone.

Best regards,

Prof. Norman Sims, Ph.D.                Bill Densmore

Principal Investigator                  Director/Editor

413-545-5929                            413-458-8001

sims@journ.umass.edu                    densmore@journ.umass.edu

--------------------------------------------------------
SUMMER INSTITUTE!
It's time to start planning for the summer, and we are pleased to be offering our Media Literacy Summer Institute from July 10 through July 14 on the campus of Ithaca College in Ithaca, New York.  Once again inexpensive on-campus housing is available. I am attaching a two-page flyer in both word document and PDF, so please share these with your colleagues. This is an intensive training and we can only accept 17 registrants, so it is important to both register and book your accommodations early.

Please let me know if you have difficulties downloading the document, or if you have any questions regarding the Summer Institute. Also, as always, just send me an email if you wish to be removed from our list serve.

Victoria Jordan

Administrative Assistant

Project Look Sharp

607-274-3471

---------------------------------------------------------

JOB OPENING!
DEPARTMENT OF STUDENT UNION AND ACTIVITIES

Position Announcement

Stony Brook University is seeking an experienced professional for the

position of ASSISTANT DIRECTOR FOR MEDIA SERVICES.

Responsibilities: Serve as General Manager of Stony Brook’s WUSB FM 90.1

non-commercial radio station, oversee and coordinate daily operations, and

ensure that FCC regulations and standard operating procedures are adhered

to. Also responsible for program development, coordinating technical

services, staff training and supervision, public/community relations, fund-

raising, advising student media organizations, and working with the

University’s Undergraduate Colleges and Office of Communications.

Required Qualifications: Bachelor’s degree. Three (3) or more years of

experience in the media profession to include budget and staff

supervision. Working knowledge of FCC regulations. The ability to

successfully work with a diverse campus population of students,

faculty/staff, alumni and guests. In lieu of degree: Four years of full-

time progressive professional experience in broadcast journalism/radio,

print journalism, communications, public relations, or a media related

area.

Preferred Qualifications: Master’s Degree in broadcast journalism, print

journalism, communications, or public relations. Experience in fund-

raising, policy development and enforcement, program development,

facilities and technical services oversight. Experience in a higher

education setting and/or experience advising college student media

organization(s). Involvement with a college media professional association

(s).

Annual Salary: $40,000 ? 45,000 plus excellent benefits. General work

hours: 8:30am ? 5:00pm from Monday ? Friday, with occasional evenings and

weekends. This position is expected to be "on call" for emergencies and as

needed.

Anticipated Start Date: July 2006

Application Deadline: Applications for this position must be received by

no later than 5:00 PM Eastern Time on 05/29/2006.

For a detailed list of job duties, job qualifications, and to apply on-

line go to: Stony Brook University Campus Job Opportunities at

http://www.stonybrook.edu/cjo or send cover letter, resume, and a list of

three professional references to: Student Activities Advisor Search, Attn:

Elizabeth Gebers, Dean of Students Office, Stony Brook University, 222

Student Activities Center, Stony Brook, New York 11794-2800. FAX: 631-632-

6756.

Stony Brook University is located on the north shore of Long Island (New

York), 60 miles east of Manhattan and 60 miles west of Montauk Point. We

have a diverse student body of 22,011 (14,287 undergraduates and 7,724

graduate & professional students) from all 50 states and 80 other

countries. 43% of our undergraduates commute to campus and 57% live in

residence (on campus). For more information about Stony Brook University,

visit our website at: http://www.stonybrook.edu.

Stony Brook University is an equal opportunity/affirmative action

educator and employer.

SEEKING BOARD MEMBERS!

Mind on the Media (www.motm.org), a non-profit organization out to inspire independent thinking and foster critical analysis of the media,  is seeking candidates for its Board of Directors with diverse cultural backgrounds and professional skills. Ideal applicants should:

* Be interested in the media and its effect on youth

* Live in accordance with their social and political beliefs

* Work as a team player

* Have prior non-profit board service

* Have an interest in or experience with private philanthropy & fundraising

* Be willing to take initiative on projects

* Posses strong skills in Communication, Listening, Analytical/Critical/Visionary Thinking and Problem Solving

Candidates with development skills and media contacts are particularly encouraged to apply.

Please note: The MOTM Board of Directors operates primarily through phone conferences and emails.  Although there is an annual board retreat, 

members must feel comfortable with virtual communication and agree to respond to all communications in a timely fashion. Terms are for two years and Board

members are asked to commit 5-10 hours per month to MOTM business and phone meetings. 

Please contact Caroline Ticarro-Parker, Executive Director, at (952) 210-1625 to request an application.

----------------------------------------------------------

SUMMER NMMLP CATALYST INSTITUTE!
Psychologist Susan Linn will be the guest speaker at New Mexico Media Literacy Project's Summer 2006 Catalyst Institute. Linn is an instructor in psychiatry at Harvard Medical School and Associate Director of the Media Center at Judge Baker Children's Center. She is also the co-founder of the Campaign for a Commercial-Free Childhood.

She has written extensively about the effects of media and commercial marketing on children. Her book, Consuming Kids: The hostile takeover of childhood (The New Press) has been praised in publications as diverse as The Wall Street Journal and Mother Jones. Participants in the  Summer 2006 Catalyst Institute will receive a free copy of  Consuming Kids and will have an opportunity to discuss the book with the author. 

This is NMMLP's 38th Catalyst Institute, which is limited to 30 participants. New Mexico Media Literacy Project is currently accepting applications for out-of-state applicants for the remaining openings. Please visit the NMMLP website to download the registration form or call 505-828-3129 for additional information. You can also e-mail The Project.

 

 

 

Omar F. Ahmed 

Director of Community Outreach 

New Mexico Media Literacy Project 

6400 Wyoming Blvd. NE 

Albuquerque, NM 87109 

t) 505.858.8896  f) 505.828.3142 

 

Home Office Information:

Monday & Tuesday from 9 a.m. to 5 p.m. MST

t) 505.298.9898  f) 505.298.9898

 

For more information on New Mexico Media Literacy Project, an outreach project of Albuquerque Academy, please visit www.nmmlp.org

Arts Engine Presents...

SIXTH ANNUAL MEDIA THAT MATTERS FILM FESTIVAL

LAUNCH EVENTS, MAY 31 ? JUNE 18, 2006

NEW YORK CITY
AN IMAGE CAPTURES A FEELING,

A STORY SHARES A MESSAGE,

A MOVIE BECOMES A MOVEMENT.

16 inspiring films by youth and independent filmmakers committed

to changing the world, in 8 minutes or less.

Watch the films, host a screening and take action all year long at:

www.mediathatmattersfest.org

///////////////////////////////////////////////////////////////////////

///////////////

MAY 31: WORLD PREMIERE

Wednesday, May 31, 2006, 7pm

IFC Center

323 Sixth Avenue at West 3rd Street

New York, NY

Tix available online at www.mediathatmattersfest.org/tickets

///////////////////////////////////////////////////////////////////////

///////////////

JUNE 10, 11, 17 & 18: INSTALLATION AT LINCOLN CENTER

The Human Rights Watch International Film Festival presents

an installation of the Media That Matters Film Festival.

Watch the films, meet Arts Engine staff and take action!

Saturday - Sunday, June 10/11/17/18, 12-7pm

Roy and Frieda Furman Gallery

Walter Reade Theater at Lincoln Center

70 Lincoln Center Plaza

New York, NY

///////////////////////////////////////////////////////////////////////

///////////////

JUNE 2006 - MAY 2007:

WATCH FILMS, HOST YOUR OWN SCREENING, TAKE ACTION!

www.mediathatmattersfest.org

-----------------------------------------------------------
CONFERENCE - BOWLING GREEN AMC IN JUNE!
Time to register and propose workshops for the

ALLIED MEDIA CONFERENCE 2006!!!

http://www.amc2006.org/
June 23-25, 2006 in Bowling Green, Ohio

Brought to you by AMP and our sponsors

FROM TRUTH TO POWER

because being right is not enough

How can alternative media go beyond merely "speaking truth" and actually

change the material conditions of our world? How do we construct popular

media projects that effectively build grassroots power and advance social

justice?

The Allied Media Conference 2006 will bring together some of the most

innovative and visionary culture producers, media workers, artists and

activists to probe these and other critical questions. Together, we will

share skills and ideas and build new networks for action and support. With

our tremendous collective skill, ingenuity, and vision, we can use media to

build new forms of popular power for the 21st century.

------------------------------------------------------------

CCFC’s 5th Annual Summit

Consuming Kids: Marketing in Schools and Beyond

Wheelock College, Boston

October 26-28, 2006

 

Confirmed Speakers:

Enola Aird, Brita Butler-Wall, Nancy Carlsson-Paige, Richard Daynard, Lisa Fager, Jon Hanson, Allen Kanner, Joe Kelly, Jean Kilbourne, Velma LaPoint, Diane Levin, Susan Linn, Alex Molnar, Juliet Schor and Michele Simon.

Moderator:  Alvin F. Poussaint, MD.    

  

CCFC’s 2006 Consuming Kids summit promises to be our best ever.  Since 2001 we have been bringing together distinguished scholars, activists, parents, and educators to talk about how marketing undermines children’s health and well-being and what we can do about it.  This year’s summit features a special focus on marketing in schools. 

 

The summit kicks off on Thursday, October 26 at 7:00 PM with an opening reception and a special presentation of the 2nd annual Fred Rogers Integrity Award, named in honor of the beloved host of Mr. Rogers’ Neighborhood, is given by CCFC to the public figure whose efforts to protect children from harmful marketing best embody Mr. Rogers’ long-standing commitment to nurturing the health and well-being of America’s children.  Last year we gave the award to Senator Tom Harkin.  We will be announcing this year’s winner in the spring. 

 

Friday and Saturday will feature presentations and workshops on topics ranging from the impact of Commercialism on Learning to Marketing Sex, Violence, and Values and we also examine effective advocacy strategies for reclaiming childhood from corporate marketers.   

 

So save the date!  Registration information will be available in the coming weeks at  www.commercialfreechildhood.org/events.htm.

------------------------------------------------------------
LEADERSHIP RETREAT!


TURN BEAUTY INSIDE OUT 2006

 Girls Leadership Retreat

 ST. JOHN’S UNIVERSITY - QUEENS, NY - JUNE 21-24, 2006 

WHAT IS TBIO?

The Turn Beauty Inside Out (TBIO) Campaign is coordinated by the non-profit organization, Mind on the Media. TBIO raises awareness of images of girls and women in the media and encourages discussion about these images. Mind on the Media is concerned about stereotypes in all forms of mass media. We want girls and women (and boys and men) to think more positively about women and girls.  We focus on helping girls & boys understand media messages better so they can make smart decisions about media and speak out about what they like and don’t like.  

WHAT IS THE TBIO 2006 GIRLS LEADERSHIP RETREAT?

TBIO Girls Leadership Retreat is part of the annual campaign.  In 2006 we will focus on the music industry.  We’ll be asking the big question: Why aren’t there as many women as men in the music industry ? as performers, writers, musicians, and producers? Then, we’ll give girls resources, knowledge, and skills to create their own opportunities in the field.  The four days are packed with active learning workshops, panels, and presentations led by industry professionals, motivational speakers and media activists.

WORKSHOP TOPICS For Girls & Parents/Mentors include:

 Media Literacy, Positive Body Image, Building Positive Relationships, Youth Activisim, Women in Music Careers...and many more!  This retreat is open to all girls ages 8-16 and their parents and/or mentors. 

LOCATION

St. John's University - 8000 Utopia Parkway Queens, New York 11439

REGISTRATION FEES & DEADLINES

Early Bird Registration Fee $290 per person

 Groups of 10:  $250 per person

 Groups of 20:  $225 per person

 Groups of 30: $200 per person

 Registration Fee $350 per person

 Deadline:  June 15, 2006

REGISTRATION FEE INCLUDES 

Continental Breakfast & Lunch, Active Learning Workshops, Official TBIO T-Shirt

LODGING - ADDITIONAL COST

Available on first come, first serve basis, Double & Triple Dormitory Room

 $40.00 per person per evening

REGISTER ONLINE AT WWW.TBIO.ORG or MAIL ALL REGISTRATIONS TO

Mind on the Media

 710 St. Olaf Ave. Ste. 200

 Northfield, MN 55057 USA

 Phone: 952-210-1625

 *Now accepting Visa/Mastercard

-------------------------------------------------------------

 Summer Teaching Position in Media Literacy             
 July 6-August 10, 2006: Media Literacy Workshop teacher for the Global Youth Village program, Bedford Virginia. Position is residential and includes housing and meals, plus a modest salary. 

 Every summer since 1979, an international staff team creates "a dynamic learning environment that emphasizes experiential learning and challenges young people and staff to turn cross-cultural theory and skills into practical action. This year 60 youths (ages 13-18) and 25 staff from around the world will participate. Workshops address issues concerning young people today, such as war and peace, distribution of world resources, prejudice, and the effects of media and other social pressures." 

 Seeking teacher for "Mass Media & You Workshop: How does the mass media shape the way we see the world? This workshop emphasizes the political, social, and economic implications of an increasingly globalized mass media and stresses the importance of using media effectively and wisely. Guide youths in a study of media content and how to create their own effective media messages. Explore ways in which media might be interpreted differently by people from different cultures and backgrounds. Guide youths in developing an awareness of issues of credibility and bias in the media, and how to identify flawed beliefs about a topic fostered by media content which presents false or misleading information. Teach youths how to use media to connect with people in their communities. (Applicants are expected to have previous professional teaching experience. Experience in curriculum design, experiential training methods, and working with multicultural groups is also preferable.)"

 Visit the website at http://www.globalyouthvillage.org to read more and apply. Contact Leila Baz, Staff Director if you have further questions. Email: Staff@legacyintl.org; tel: 540 297 5982; fax: 540 297 1860.

 Susan Rogers

 Editor & Publisher

 MediaLiteracy.com

-------------------------------------------------------------------------
Futuresonic 2006 International Festival

Announces EVNT Showcase and Competition
20-23 July, Manchester, UK

Deadlines-Competition: 1 May; Showcase: 22 May!!!

Learn more and submit a proposal: http://10.futuresonic.com/evnt
"They’ve got it, we want it."

London Timeout

Futuresonic, is the UK’s leading electronic music and media arts festival, this year is our tenth anniversary year!!

To make this year the biggest and best yet we are proud to announce the launch of our competition open to artist groups, promoters, labels, musicians, programmers and curators anywhere in the world who want to submit events to the Futuresonic EVNT Showcase.

The Futuresonic EVNT Competition offers cash prizes for events of GBP 2,500 and GBP 1,000  as well as three smaller amounts of GBP 250 for runners up.

"The definitive event on mobile culture, after this it would be a cliché to do something in this area."

Locative Media Lab (CA)

Is This For You:

Are you an artist or group working with new technologies?

Do you represent an act or musician producing art music, post rock, electronica or dance?

Are you an experimental AV / VJ outfit ?

Do you want the opportunity of showcasing your act to an informed audience at an internationally renowned festival?

The Futuresonic EVNT Showcase

Is a Manchester city-wide programme of events, which forms a major part of the Futuresonic festival, enabling new and ground breaking events, artist groups, labels and musicians from around the world to appear within the festival. Futuresonic is looking for innovative events of international calibre, and will help ‘matchmake’ promoters to venues.

Deadline: 22 May 2006

Submissions now open via: http://10.futuresonic.com/evnt
The Futuresonic EVNT Competition

Is open to any programmer, curator, promoter, label or artist group from any where in the world. Focusing on ground breaking and new events as well as one-off or adventurous events by established groups. Proposals will be judged by an independent panel of music, arts and industry figures and even if you are not one of the winners don’t worry you can still stage your own event as part of EVNT showcase.

Deadline: 1 May 2006

Submissions now open via: http://10.futuresonic.com/evnt
Learn more and submit a proposal: http://10.futuresonic.com/evnt
Contact: EVNT2006@futuresonic.com

"Futuresonic is now recognised as the flagship of the digital "nu" wave."

Manchester Evening News

Futuresonic is an annual 3-day festival of electronic music and media arts that is urban, cutting edge, international, inclusive, and in Manchester with our 10th anniversary this year.

We present live music performances focusing on the best and up-and-coming music. We also commission unique one-off projects and artist collaborations, with a special emphasis on projects using emerging technologies.

Our audience...

Is around 10,000 attendance city-wide, made up of restless types, who want something more edgy.

Previous Futuresonic festivals have featured the likes of

Ladytron, Jamie Lidell, A Guy Called Gerald, Luke Vibert live, Zero 7, Mouse On Mars, Susanna & The Magical Orchestra, Matthew Herbert, 4hero, Robert Lippok, Philip Jeck, Lee Ranaldo, Coldcut, Barbara Morgenstern, Akitsugu Maebayashi, Daniel Wang and RJD2...... and many, many more......

Learn more about Futuresonic: http://www.futuresonic.com
or contact: 10@futuresonic.com

-----------------------------------------------------------------------

FREE INTERNET REPORT!

"Internet Filters," a report just published by the Free Expression Policy Project at the Brennan Center for Justice,  documents how the widespread use of filters limits the free exchange of ideas necessary in a healthy democracy. Despite some manufacturers' claims of improved technology, filters still must operate by "keywords," and they block massive amounts of valuable information about politics, religion, public health, and myriad other subjects.  The report analyzes almost 100 tests and studies of filtering products, and has hundreds of examples of egregious overblocking.

The "Children's Internet Protection Act" (CIPA), requires filters in most schools and libraries - for adults and minors alike. As the report concludes:  "Although some may say that the debate is over and that filters are now a fact of life, it is never too late to rethink bad policy choices."  The report is available at www.fepproject.org/policyreports/filters2.pdf  There's also a "Highlights" page at www.fepproject.org/policyreports/filters2factsheet.pdf

Marjorie Heins

Brennan Center for Justice

Free Expression Policy Project

161 Avenue of the Americas, 12th fl.

New York, NY 10013

212 992-8847

marjorie.heins@nyu.edu

www.fepproject.org

-------------------------------------------------------------------------

TOOL KIT! - American Opportunity: A Communications Toolkit

The SPIN Project and our partners at The Opportunity Agenda (http://www.opportunityagenda.org) are proud to announce the release of our new publication, American Opportunity: A Communications Toolkit.  The toolkit is intended to help leaders and organizations strengthen their communications in ways that build broader and more lasting support for social justice in the United States.  It will introduce you to the Opportunity Frame?a communications approach, rooted in shared values, that we believe can greatly expand the constituency for positive social change.  It includes case studies of campaigns that have successfully used elements of the Opportunity Frame and concrete tools to help organizations working for social change apply this approach to their own work.

Why opportunity?  Because we believe that the most positive, hopeful, and empowering articulation of our shared values and goals consistently evokes the theme of opportunity. The American ideal of opportunity is deeply imbedded in our national consciousness.  Opportunity is about fairness and participation, human rights and human dignity?a theme that can unite social justice messages and constituencies while building bridges across a range of issues, including civil and human rights, healthcare, housing, education, employment, criminal justice, and other spheres where opportunity is at risk.

This toolkit contains information on the Opportunity Frame from the leadership of the Opportunity Agenda; research and essays from several prominent leaders in the field of strategic communications and framing; and practical advice and tools on how to apply the frame from the SPIN Project.

We’re very excited to offer this broadly applicable, deeply positive approach for your consideration. The full toolkit, along with additional web-only content, can be downloaded from http://www.opportunityagenda.org/toolkit or from our website at http://www.spinproject.org. We would be grateful for any feedback you might have regarding the frame, how it might be improved, and what other resources would help you to integrate it into your own work, as well as any questions you might have, at  heath@spinproject.org.  Thank you very much for your time, and your consideration.

Sincerely,

The SPIN Project

Lolan Sevilla

Program Coordinator

The SPIN Project

149 Natoma St, 3rd Floor

San Francisco, CA 94105

t: 415-227-4200 x221

f: 415-495-4206

lolan@spinproject.org

www.spinproject.org
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The Flow Conference (Oct. 26 -29, 2006; Austin, TX) 
A series of roundtable discussions with topics created by Flow (http://www.flowtv.org)columnists, organized around the future of television and media culture -- is now accepting submissions to join a roundtable. Deadline for submission is: June 15, 2006

The goal of the Flow Conference is conversation. There are no plenary sessions and participants are asked to submit short position papers (not full-length essays). We want to promote discussion amongst scholars, members of the media industries, media activists, fans, and policy-makers over crucial issues related to television and media.

For the list of roundtable topics, please visit the conference website at:

http://www.flowconference.org. To join a roundtable, submit a 250 word abstract identifying the roundtable in which you want to participate and detailing your response to the topic statement, and a short bio, to:

flowconference@utlists.utexas.edu.

Roundtable organizers include: Chris Anderson, Tim Anderson, Patricia Aufderheide, Aniko Bodroghkozy, Will Brooker, Faye Ginsburg, Jonathan Gray, Mary Beth Haralovich, John Hartley, James Hay, Heather Hendershot, Henry Jenkins, Douglas Kellner, L.S. Kim, Derek Kompare, Shanti Kumar, Dan Leopard, Daniel Marcus, Vicki Mayer, Allison McCracken, John McMurria, Tara McPherson, Walter Metz, Jason Mittell, Megan Mullen, Horace Newcomb, Laurie Ouellette, Thomas Schatz, Joe Straubhaar, Sharon Strover, Frederick Wasser.

For more information, please visit our website, http://www.flowconference.org or email us at flowconference@utlists.utexas.edu.

--------------------------------------------------------------------------

DIAL-UP THE INTERNET AND SUPPORT ACME
Friends -- If you still use a dial-up Internet service like AOL or

Earthlink, there's now a non-corporate option that allows you to

spend your Internet dollars to support ACME and an independent media.

IndyLink is a nationwide, nonprofit dial-up Internet service operated by

veteran media activist Wally Bowen.  IndyLink is $14.95 a month, and Wally's

nonprofit, the Mountain Area Information Network (MAIN), will

donate $2 of that monthly fee to ACME for each subscriber we recruit.

MAIN also provides webhosting for small businesses, personal websites, and

nonprofit sites.  Commercial webhosting is $150 a year, and

non-commercial hosting is $75.  MAIN will donate a $25 "finder's fee" to ACME for each

webhosting client we recruit.  This is a great way to spend your

Internet dollars to support media education and independent media!

Visit www.indylink.org for details.  

-----------------------------------------------------------------------------
OUR ACME STORE - BUY OUR GEAR and SUPPORT INDEPENDENT MEDIA EDUCATION!

"What The FCC?" buttons, "Media Buy The People" bumper stickers, and more...
Visit http://www.acmecoalition.org/page.cfm?ID=40 

------------------------------------------------------------------------------

ACME - GET INVOLVED!
1.
Circulate/Network this free monthly AIME e-newsletter far and wide!

2.
Join! Become an ACME member/partner and take advantage of our benefits!

3.
Volunteer! We are an organization run by volunteers!

4. 
Share! Your media education ideas,articles, books, resources, and curricula!
5.    Start! Create an ACME chapter in your town, city, state, or province!  
6.    Dialogue! Contact us with your thoughts, ideas, projects, and other feedback!

7. 
Attend! Our 3rd annual "ACME Continental Summit" in October 2006!

-----------------------------------------------------------------------------

This monthly e-newsletter brought to you by the Action Coalition for Media Education.

ACME at http://www.acmecoalition.org
To (un)subscribe, or for questions about this e-newsletter, 

please send an e-mail to http://www.acmecoalition.org/contact.cfm     
---------------------------------------------------------------------------------

Rob Williams - http://www.robwilliamsmedia.com
(media)music(literacy)history(education)curriculum(consulting)...

