AIME ------------------------- > ACTION IN MEDIA EDUCATION 

ACME's monthly e-newsletter/May 2006 (#5)
Please circulate globally. We rely on electronic word of mouth.
To subscribe, please visit the ACME NEWS list:
http://www.acmecoalition.org/subscribe.cfm
REGISTER NOW for ACME'S 3rd CONTINENTAL MEDIA EDUCATION SUMMIT!

OCTOBER 6-8, 2006 in BURLINGTON, VERMONT - Peak Foliage Leaf Peeping an added bonus!
REGISTRATION IS OPEN for our third ACME continental Summit:

"Facing the Media Crisis: Media Education For Reform, Justice, and Democracy."

FREE MULTIMEDIA EDUCATION RESOURCE PACKAGES to the first 300 REGISTRANTS!

EARLY BIRD REGISTRATION ENDS on JUNE 25, 2006.
EIGHTEEN PLENARY and KEYNOTE SPEAKERS!
including Diane Wilson, Amy Goodman, Bill McKibben, U.S. Senate candidate Bernie Sanders, Jean Kilbourne, Robert Jensen, Jerome Armstrong, Carrie McLaren, Jeff Chester, Sut Jhally, John Stauber, Bob McCannon, Josh Silver, Peter Phillips, Anthony Riddle, Lauren-Glenn Davitian, Hannah Sassaman, Pete Tridesh, and Sara Voorhees.

For a complete list of speakers and information about plenary talks, visit:
http://www.acmecoalition.org/page.cfm?ID=134
Dozens of INTERACTIVE "ACTION WORKSHOPS" taught by some of the continent's most engaging media educators! Ground-breaking independent film screenings, including the Media Education Foundation's newest film "Class Dismissed," directed by ACME board member Pepi Leistyna!

"Action Workshop" schedule will be ready by June 1!
DOWNLOAD SUMMIT PROMOTIONAL POSTERS AT: 

http://www.acmecoalition.org/page.cfm?ID=134
We only have room for 500 attendees - Don't Delay! Register Today!
And please support our 2006 ACME Summit co-sponsors:

Champlain College at http://www.champlain.edu
Chelsea Green Press at http://www.chelseagreen.com
CCTV/Center for Media and Democracy at http://www.cctv.org/index.htm
Media Education Foundation at http://www.mediaed.org
MemeFILMS at http://www.memefilms.org
New Mexico Media Literacy Project at http://www.nmmlp.org
TV-B-Gone at http://www.tvbgone.com
Vermont Guardian at http://www.vermontguardian.com
Vermont Commons at http://www.vtcommons.org
-----------------------------------------------------------------------------------------------

ACME Seeks Qualified Board Member Nominations for the 2006-2008 Board Term!
Interested in helping lead the continent's leading independently-funded member-run media education coalition? 

Find out how to nominate yourself or someone else: http://www.acmecoalition.org.

Questions? Contact ACME Board president Rob Williams at robw@acmecoalition.org

------------------------------------------------------------------------------------------------

OUR MISSION:
ACME is a network of educators, students, health professionals, journalists, media-makers, parents, citizens joined as a member-supported, independent, nonprofit, continental educational coalition championing a three-part mission:


? 
Teaching K-adult media education: skills, knowledge, and activism.


? 
Championing independent media production and independent media voices.


? 
Democratizing our media system by supporting local media reform and justice efforts.
ACME is independently funded, run by teacher/citizen volunteers, and takes NO MONEY from Big Media corporations or their subsidiaries. 

ACME is a 501c3 organization. All donations and memberships are tax-deductible.

------------------------------------------------------------------------------------------------

OUR ACME E-CLASSROOM: Free DOWNLOADABLE RESOURCES

"Questioning Media: 10 Basic Media Education Principles"

"Teaching the Language of the Image: 24 Persuasive Techniques"

"Raising Media-Savvy Kids - A Guide for Parents and Caregivers"
"ACME Essential Resources - Annotated Guide"

"History of Media" timeline (with thanks to "Project Look Sharp")

The Orwell Project: Alternative and Independent News Sources

Download all of these resources for FREE at either

http://www.acmecoalition.org, or

http://www.acmecoalition.org/page.cfm?ID=84
----------------------------------------------------------------------------------------------

OUR ACME "MEDIA EDUCATION MONTHLY" RESOURCES

"Project Censored 2006" - FREE tool kit - for using "Project Censored 2006"in the classroom.
Co-sponsored by Sonoma State University's "Project Censored." Visit http://www.projectcensored.org for more information.

"All That I Can Be" - FREE study guide - to accompany this student-made documentary!
Co-sponsored by New York City's Educational Video Center (EVC). Visit http://www.evc.org for more information.

"Food For Thought" - FREE 24 page tool kit - Explore the connections between Big Media,

Big Food, and local and sustainable alternatives.

Co-sponsored by Rural Vermont. Visit http://www.ruralvermont.org for more information.

"Hijacking Catastrophe" - FREE study guide - for use with the Media Education Foundation's

provocative independently-produced film.
Co-sponsored by the Media Education Foundation. Visit http://www.mediaed.org for more information.

"Uncovered - The Truth About the Iraq War" - FREE study guide - for use with Robert Greenwald's film.
Co-sponsored by Robert Greenwald productions. Visit http://www.truthuncovered.com for more information.

"Wet Dreams and False Images" - examining representation of women in popular media.
Directed by Jesse Epstein. Find out more at http://www.newday.com/films/WetDreams.html.

Download all of these resources for FREE at http://www.acmecoalition.org
--------------------------------------------------------------------
OUR ACME CHAPTERS - START YOUR OWN! 

OUR 50% LOCAL MEMBER "DUES DIVIDEND" WILL SUPPORT YOU!
Visit ACMEBoston here: http://www.acmeboston.org
Visit ACMENor-Cal (Northern California) here: http://www.acme-norcal.org
Visit ACMEVermont here: http://www.acmevermont.org
With emerging chapters in St. Louis, Colorado, Ohio, and New Hampshire.

Find out how to start your own ACME chapter here: 

http://www.acmecoalition.org/page.cfm?ID=31
Questions? Contact ACME national board president Rob Williams at robw@acmecoalition.org

---------------------------------------------------------------

OUR ACME BLOG

This month - ACMEBoston organizes screenings of MEF's new film "Class Dismissed," produced by Pepi Leistyna.

Visit http://www.acmecoalition.org/blog
----------------------------------------------------------------
OUR ACME SEARCHABLE DATABASES - SEEKING A RESOURCE?

For media and public health-related issues, visit our RESEARCH ENGINE at

http://www.acmecoalition.org/researchengine.cfm
For independent multimedia resources, search our MEDIA ENGINE 

by category at http://www.acmecoalition.org/mediaengine.cfm
These databases are constantly-evolving "works in progress!" 

Get involved! Submit your own resources! Contact us to help!
OUR ACME MEMBER/PARTNER NEWS, EVENTS AND INITIATIVES:

-------------------------------------------------------------

JOURNALISM SUMMIT!
MEDIA GIRAFFE DEMOCRACY/MEDIA SUMMIT ON

JOURNALISM/POLITICS/EDUCATION/TECH -- JUNE 29-JULY 1; 

SPECIAL BENEFITS FOR GROUPS OFFERED

Journalism and democracy are facing exciting crossroads.  This summer,

we'd like your organization's members to help figure out which directions

make sense. We think you can help understand and craft the future -- as a

participant and co-convener of a unique, multi-disciplinary event, June

29-July 1, 2006.  (See "How Your Group Can Benefit," below.)

The Media Giraffe Project is a non-profit, non-partisan research effort.

We are finding and spotlighting "media giraffes" -- above-the-crowd

individuals making innovative, sustainable use of media (old and new) to

foster participatory democracy and community.

We urge your membership's attendance at "Democracy and Independence:

Sharing News and Politics in a Connected World" set for June 29-July 1,

2006, at the University of Massachusetts Amherst. It's a combination

roundtable summit and think tank, workshop, conference . . . and

rendezvous. We're bringing together our prospective giraffes with thought

leaders, innovators and doers in media, politics, education and

technology.

These reporters, editors, bloggers, teachers, political strategists and

Internet technologists don't normally meet at the same time and place. So

when they do, we expect to hatch some exciting cross-disciplinary ideas.

Our summit goal is to unite individuals in media, politics, education and

technology in charting a future for journalism that sustains participatory

democracy and community. By scheduling between semesters (and incidentally

days before the 230th anniversary of our nation's Declaration of

Independence) we can handle up to 1,000 participants on a wired-and-WiFi

campus normally full of 23,000 students.

And we mean participants -- actively sharing ideas and best practices among

all attendees at the summit and, later, at outdoor, cultural and

recreational venues in rural, summer New England.  No lectures or

preaching by marquis names. This event is intended to bubble up new

ideas and new leadership and provide benefits for co-sponsoring groups.

Together, we will:

           -- Spotlight emerging business models and "above-the-crowd"

              leaders

           -- Bridge the gap between new and traditional media

           -- Examine the impact of new-media technologies on journalism

              and the "public sphere"

           -- Suggest and recommend changes in the financing and practice

              of journalism

           -- Create new networks of media innovators that bridge traditional

              barriers among journalism, education, politics and technology

           -- Push for outcomes in the form of fresh ideas and discussions

              of sustainability.

HOW YOUR GROUP CAN HELP

           1) INVITE YOUR MEMBERS: Please extend to your membership our

              invitation to this collaborative summit. Point them to:

              http://www.mediagiraffe.org/invite
           2) GET WITH THE PROGRAM: Offer a speaker, discussion leader,

              workshop or other event for inclusion. We'll provide

              rooms and scheduling as appropriate. Review the latest

              program at: http://www.mediagiraffe.org/program
           3) ADD TO THE MIX: Prepare white papers, audio, video, posts

              or other materials and add to our collaborative wiki,

              opening by April 1 at: http://www.mediagiraffe.org/wiki
HOW YOUR GROUP CAN BENEFIT

           1) OBTAIN FREE REGISTRATIONS -- For every four online

              registrants who put your group's discount code in the

              comments box, we will give your group one complementary

              registration to use as you wish.

           2) PIGGYBACK A MEETING -- Groups who register five or more

              participants may request at no charge a meeting room and

              audio-visual services for either Wednesday or Saturday

              afternoon, June 28 or July 1. Email:

                 conference@mediagiraffe.org  . . . for details.

           3) GAIN RECOGNITION -- By urging your members to attend,

              we will promote you as a collaborating sponsor and

              assign you a registration discount code.

WHAT YOU SHOULD DO NOW

To join this unique, important, challenging and fun effort, please email

conference@mediagiraffe.org immediately and tell us to add your group as a

collaborator.  Then email, call, mail and cajole your members to come join

us. Point them to:

                   http://www.mediagiraffe.org/invite
                   http://www.mediagiraffe.org/program
Thanks for helping rethink journalism and democracy and we'll see you on

June 29. We welcome your suggestions, by email or phone.

Best regards,

Prof. Norman Sims, Ph.D.                Bill Densmore

Principal Investigator                  Director/Editor

413-545-5929                            413-458-8001

sims@journ.umass.edu                    densmore@journ.umass.edu

--------------------------------------------------------
SUMMER INSTITUTE!
It's time to start planning for the summer, and we are pleased to be offering our Media Literacy Summer Institute from July 10 through July 14 on the campus of Ithaca College in Ithaca, New York.  Once again inexpensive on-campus housing is available. I am attaching a two-page flyer in both word document and PDF, so please share these with your colleagues. This is an intensive training and we can only accept 17 registrants, so it is important to both register and book your accommodations early.

Please let me know if you have difficulties downloading the document, or if you have any questions regarding the Summer Institute. Also, as always, just send me an email if you wish to be removed from our list serve.

Best wishes for completing this school year!

Sincerely,

Victoria Jordan

Administrative Assistant

Project Look Sharp

607-274-3471

-----------------------------------------------------------

CALL FOR PAPERS!
Academic Exchange Quarterly (peer-reviewed print journal)

Call for Articles?Fall 2006 

Feature issue: Media Literacy

http://rapidintellect.com/AEQweb/5media.htm
Focus:

The increasing technological and commercially-mediated environments of young people invite teachers and scholars worldwide to study what it means to be literate in a millennial age. Given the convergence of scholarship in the domains of media literacy/education, cultural studies, media studies, educational media/technology and critical pedagogy, this issue of AEQ seeks to make theoretical and practical connections among commercial media, educational technology and new forms of literacy among young people.

Media literacy is the ability to access, analyze, evaluate, produce and communicate a variety of media texts and forms. On a global scale, there exists many different perspectives on how to media educate youth, but not all agree on what extent youth audiences are active participants in the process. This issue of AEQ seeks both theoretical and practical insight into the learning process as it shapes (and in turn is shaped by) the communication technologies that permeate the lives of young people both inside and outside the classroom. We are interested in how media literacy is enacted pedagogically as well as technologically within various educational settings. How can teachers use media literacy to empower students? How can enacting media literacy shape the future of education and schooling? How can educators and leaders prepare students to engage in more democratic and ethical uses and designs of media and their associated technologies? 

Who Should Submit: 

We encourage submissions from teacher-scholars at all levels and across disciplines who have enacted media literacy principles into their classrooms or have studied the media literate uses of specific educational media and/or technologies. Please identify your submission with keyword: MEDIA 

Submission deadline:

any time until the end of May 2006; see details for other deadline options like early, regular, and short.

Submission Procedure: 

http://rapidintellect.com/AEQweb/rufen1.htm or http://www.higher-ed.org/AEQ/rufen1.html
------------------------------------------------------------
CONFERENCE - BOWLING GREEN AMC IN JUNE!
Time to register and propose workshops for the

ALLIED MEDIA CONFERENCE 2006!!!

http://www.amc2006.org/
June 23-25, 2006 in Bowling Green, Ohio

Brought to you by AMP and our sponsors

FROM TRUTH TO POWER

because being right is not enough

How can alternative media go beyond merely "speaking truth" and actually

change the material conditions of our world? How do we construct popular

media projects that effectively build grassroots power and advance social

justice?

The Allied Media Conference 2006 will bring together some of the most

innovative and visionary culture producers, media workers, artists and

activists to probe these and other critical questions. Together, we will

share skills and ideas and build new networks for action and support. With

our tremendous collective skill, ingenuity, and vision, we can use media to

build new forms of popular power for the 21st century.

------------------------------------------------------------

CCFC’s 5th Annual Summit

Consuming Kids: Marketing in Schools and Beyond

Wheelock College, Boston

October 26-28, 2006

 

Confirmed Speakers:

Enola Aird, Brita Butler-Wall, Nancy Carlsson-Paige, Richard Daynard, Lisa Fager, Jon Hanson, Allen Kanner, Joe Kelly, Jean Kilbourne, Velma LaPoint, Diane Levin, Susan Linn, Alex Molnar, Juliet Schor and Michele Simon.

Moderator:  Alvin F. Poussaint, MD.    

  

CCFC’s 2006 Consuming Kids summit promises to be our best ever.  Since 2001 we have been bringing together distinguished scholars, activists, parents, and educators to talk about how marketing undermines children’s health and well-being and what we can do about it.  This year’s summit features a special focus on marketing in schools. 

 

The summit kicks off on Thursday, October 26 at 7:00 PM with an opening reception and a special presentation of the 2nd annual Fred Rogers Integrity Award, named in honor of the beloved host of Mr. Rogers’ Neighborhood, is given by CCFC to the public figure whose efforts to protect children from harmful marketing best embody Mr. Rogers’ long-standing commitment to nurturing the health and well-being of America’s children.  Last year we gave the award to Senator Tom Harkin.  We will be announcing this year’s winner in the spring. 

 

Friday and Saturday will feature presentations and workshops on topics ranging from the impact of Commercialism on Learning to Marketing Sex, Violence, and Values and we also examine effective advocacy strategies for reclaiming childhood from corporate marketers.   

 

So save the date!  Registration information will be available in the coming weeks at  www.commercialfreechildhood.org/events.htm.

------------------------------------------------------------
LEADERSHIP RETREAT!


TURN BEAUTY INSIDE OUT 2006

 Girls Leadership Retreat

 ST. JOHN’S UNIVERSITY - QUEENS, NY - JUNE 21-24, 2006 

WHAT IS TBIO?

The Turn Beauty Inside Out (TBIO) Campaign is coordinated by the non-profit organization, Mind on the Media. TBIO raises awareness of images of girls and women in the media and encourages discussion about these images. Mind on the Media is concerned about stereotypes in all forms of mass media. We want girls and women (and boys and men) to think more positively about women and girls.  We focus on helping girls & boys understand media messages better so they can make smart decisions about media and speak out about what they like and don’t like.  

WHAT IS THE TBIO 2006 GIRLS LEADERSHIP RETREAT?

TBIO Girls Leadership Retreat is part of the annual campaign.  In 2006 we will focus on the music industry.  We’ll be asking the big question: Why aren’t there as many women as men in the music industry ? as performers, writers, musicians, and producers? Then, we’ll give girls resources, knowledge, and skills to create their own opportunities in the field.  The four days are packed with active learning workshops, panels, and presentations led by industry professionals, motivational speakers and media activists.

WORKSHOP TOPICS For Girls & Parents/Mentors include:

 Media Literacy, Positive Body Image, Building Positive Relationships, Youth Activisim, Women in Music Careers...and many more!  This retreat is open to all girls ages 8-16 and their parents and/or mentors. 

LOCATION

St. John's University - 8000 Utopia Parkway Queens, New York 11439

REGISTRATION FEES & DEADLINES

Early Bird Registration Fee $290 per person

 Groups of 10:  $250 per person

 Groups of 20:  $225 per person

 Groups of 30: $200 per person

NEW Deadline:  April 15, 2006
 Registration Fee $350 per person

 Deadline:  June 15, 2006

REGISTRATION FEE INCLUDES 

Continental Breakfast & Lunch, Active Learning Workshops, Official TBIO T-Shirt

LODGING - ADDITIONAL COST

Available on first come, first serve basis, Double & Triple Dormitory Room

 $40.00 per person per evening

REGISTER ONLINE AT WWW.TBIO.ORG or MAIL ALL REGISTRATIONS TO

Mind on the Media

 710 St. Olaf Ave. Ste. 200

 Northfield, MN 55057 USA

 Phone: 952-210-1625

 *Now accepting Visa/Mastercard

-------------------------------------------------------------

PROPOSALS FOR AMLA RESEARCH SUMMIT: 

DEADLINE MAY 31, 2006

On December 8-9, 2006, in Seattle, WA, the AMLA will host the first-ever

U.S. Media Literacy Education Research Summit, examining and discussing

research on the efficacy of media literacy education. We are interested in

research projects that are measuring the impact and effectiveness of media

literacy education in a wide variety of contexts, including K-12 schools,

higher education, pre-service and in-service teacher education, after-school

and informal settings, health care, community education, and others. The

Summit will offer an important opportunity for researchers to share their

work, and will help inform the next stage of media literacy initiatives

through the identification of promising and best practices. We invite all

those who are conducting research of interest to submit a proposal for

presentation at the AMLA Research Summit. The deadline for submission of an

abstract and proposal is May 31, 2006. If you are aware of research being

conducted in the U.S. or abroad that should be included in the Summit,

please contact the co-chairs listed below. We want the conference to be as

inclusive as possible of all effective approaches to media literacy

education.

Please contact Dr. Marilyn Cohen at macohen@u.washington.edu or Dr. Renee

Cherow-O'Leary at cherow-o'leary@tc.edu for further information. Visit

http://www.amlainfo.org/ for details.

---------------------------------------------------------------------------

DIAL-UP THE INTERNET AND SUPPORT ACME
Friends -- If you still use a dial-up Internet service like AOL or

Earthlink, there's now a non-corporate option that allows you to

spend your Internet dollars to support ACME and an independent media.

IndyLink is a nationwide, nonprofit dial-up Internet service operated by

veteran media activist Wally Bowen.  IndyLink is $14.95 a month, and Wally's

nonprofit, the Mountain Area Information Network (MAIN), will

donate $2 of that monthly fee to ACME for each subscriber we recruit.

MAIN also provides webhosting for small businesses, personal websites, and

nonprofit sites.  Commercial webhosting is $150 a year, and

non-commercial hosting is $75.  MAIN will donate a $25 "finder's fee" to ACME for each

webhosting client we recruit.  This is a great way to spend your

Internet dollars to support media education and independent media!

Visit www.indylink.org for details.  

-----------------------------------------------------------------------------
OUR ACME STORE - BUY OUR GEAR and SUPPORT INDEPENDENT MEDIA EDUCATION!

"What The FCC?" buttons, "Media Buy The People" bumper stickers, and more...
Visit http://www.acmecoalition.org/page.cfm?ID=40 

------------------------------------------------------------------------------

ACME - GET INVOLVED!
1.
Circulate/Network this free monthly AIME e-newsletter far and wide!

2.
Join! Become an ACME member/partner and take advantage of our benefits!

3.
Volunteer! We are an organization run by volunteers!

4. 
Share! Your media education ideas,articles, books, resources, and curricula!
5.    Start! Create an ACME chapter in your town, city, state, or province!  
6.    Dialogue! Contact us with your thoughts, ideas, projects, and other feedback!

7. 
Attend! Our 3rd annual "ACME Continental Summit" in October 2006!

-----------------------------------------------------------------------------

This monthly e-newsletter brought to you by the Action Coalition for Media Education.

ACME at http://www.acmecoalition.org
To (un)subscribe, or for questions about this e-newsletter, 

please send an e-mail to http://www.acmecoalition.org/contact.cfm    
